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ABSTRACT

Atpresent,scholarlyresearchoncorporatesocialresponsibility(CSR)isoneofthehotissuesinstrategy
sinceCSRisrelatedtotakingresponsibilityforstakeholdersundertheconditionofmaximizingthe
interestsofcompany’sstockholders.TakingtheviewoftheChinesemarket,thisconcepthasbeen
importantandnumerouslocalenterprisesandmulti-corporationshavemadeactionsandprogressin
thisareaforstrategy.ThisarticleisfocusedonthecasestudyoftheSamsungcompany,whichfurther
investigateshowwellthefirmperformsinpracticingCSRintheChinesemarketandhowconsumers
perceiveitsCSRactivities.SamsungwithlocalChinesetacticscombinesthestrategiesofitsfirmin
ordertostrengthenthecompany’scompetitionandreputationinsociety.Furthermore,managersof
Samsunghavealsobeeninterviewedtoascertainhowtheydealwithsocialresponsibility.Inorderto
identifytheimpactsofCSRactivities,365validquestionnairescollected.Finally,thedataanalysis
andrecommendationsforSamsunghavebeendiscussedindetail.Thefindingshowsthatfirst,the
SamsungGalaxyNote7accidentswithfireandexplosionhavenegativeinfluencedpeople’spurchase
intentionsofitsotherphoneseries.Second,Samsung’ssocialresponsibilityactivitiesarebeneficial
tothefirm’sreputationandthecompanyshouldpromotecustomerrightsvisibletoconsumersand
thesociety.ItisinterestingtopointoutthatSamsung’scorporatesocialresponsibilityactivitieshave
positiveinfluencesincustomers’willingness-to-payforitsphoneshavebeenoverturnedinthiscase
study.ImplementingCSRactivitiesisimportanttothefirm’sstrategy.
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1. INTRoDUCTIoN

Donham (1927) declared that the concept of Corporate Social Responsibility (CSR) was firstly
coinedbyClarktostatethatcompaniesneedtocontributetothesocietyandpeopleincommunities.
Inaddition,theInternationalOrganizationforStandardization(ISO)hasdefinedCSRasaspecial
layoutofprivatemanagementandsoftlegislationwhichinvolvesbuildingthesocietaldutiesoffirms,
whichisanimportantpartofthestrategy(Ihugba,2014).
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Considering corporate social responsibility has become necessary for enterprises as it
representsadevelopmenttrendoftransnationalcompanies,whichhasalsograspedtheattention
ofeconomicsandmarketingscholarstostudythepracticesofCSR(Lauetal.,2016;Vermander,
2014;YinandQuazi,2018).InthecaseofChinesemarketing,firms’awarenessandskillsin
implementingCSRpracticesare far fromsatisfactory. Inotherwords,manycompanieshave
ignoredhowtoexercisesocialresponsibilitiesorhowtostrengthentherelationswithfirmsand
thesociety.Hence, social responsibilityofmultinationalcorporationsshouldbe investigated
sincetheirinfluencescangrowoveraperiodandtheimpactsontheircustomersandthesociety
asawholecanbeextensive(Hildebrandetal.,2017).

Duringthepastdecade,manyinternationalresearchershaveinvestigatedtheCSRissuesfrom
variouscontextsandperspectives,buttherearefewstudiesofone-partexcavationinonecompany
sample,especiallyintheelectronicsindustry.SamsungElectronics,alargeenterpriseinSouthKorea
andmultinationalcompanyintheinternationalsociety,hasearnedtherecognitionofthepublicfor
itscorporatesocialresponsibilityinSouthKoreaandChina.However,therewasalargenumberof
contradictionsandconflictsduringtheprocessofputtingCSRintopracticeduetotheknowledge
gapintheunderstandingofthisconceptandimprovementsofCSRpracticesinChina.Considering
thefasteconomicdevelopmentandinternationalinfluencesofChinaandSouthKorea,CSRhas
becomeatopicthathasattractedconsiderableattentionfromresearcherstoreachamoreprofound
understandingofthiscompany.

Forthesepurposes,thisarticleappliesthequantitativeapproachthatbasedontheoreticalconcepts
of CSR and its framework to explore Samsung’s corporate social responsibility management in
China.Additionally,resultsofquestionnairestostudythecustomers’perceptionsofthisareawillbe
analyzedindetailandtheviewsofmanagersonthestrategiesinsocialresponsibilitiesofSamsung
firmwillalsobediscussedtounderstandtheimpacttothefirm’sstrategy.

SamsungCompanyisaSouthKoreanmultinationalcorporationandisoneofthelistedtop500
globalenterprises.ItsgroupisSouthKorea’sbiggestconglomerate,whichincludes40for-profit
companiessuchasSamsungElectronics,andsevenNon-Profitorganizationsacrossfinance,insurance,
trade,chemical,servicesandmachineryindustries.Itselectronicsiswellknownforthecreationand
developmentofproductssuchastelevisionsandsmartphones.Byung-ChullLeefoundedthisfirm
in1938inTaegu,Korea,andthenSamsung-SanyoElectronicswasestablishedin1969,whichwas
mergedwithSamsungElectronicslater(Samsung,2016).In1970,Samsungproducedthefirstblack
andwhitetelevision,whichisthesuccessfulstartingpointforthiscompany(Samsung,2016).Inthe
lastfewyears,ithasdeliveredmanykindsofsuccessfulproductstoitscustomerssuchasitsGalaxy
SseriesandGalaxyNoteseriessmartphones.Furthermore,thiscompanyalsobecomesoneofthe
leadersoftechnologyintheAndroidworldforcontinuallyupdatingthehardwareandsoftwareof
differentphonesallthetime.

Inrecentyears, itreleasedmanyproductsincludingthehigh-definitiondigitaloftelevisions
(HDTV)andwatchphones. Inaddition, itnever stopsworkingon thedesignof televisionsand
smartphonesthroughthewayofreleasingnewmodeswithnewfunctionsandappearancesatevery
oneortwoyears.SamsunggroupistherepresentativeoftheSouthKoreanenterprises,whichhas
beenvotedtobetheTOP5brandallovertheworld.Moreover,itisholdingthepostof21%ofoverall
exports business in South Korea and making an outstanding contribution to the whole national
economy(Samsung,2016).

Atpresent,thisfirmhasbeenfacingaseriesofproblems,forinstance,GalaxyNote7hasfaced
recallandordercancellationson theaccountof thefireeventssinceSeptember2016(Martonik
& Dobie, 2016). Moreover, vice president of Samsung, Mr. Lee, was charged with bribery and
embezzlement,whichhasbanefulinfluenceinthecompany’sreputation(CCTVNews,2017).South
KoreanmediareportedthatSamsungisonthepivotalpositioninthewholeofSouthKorea’seconomy
andthecrisiscouldevenaffectthecountry’seconomy(Hui,2016).Itcanbeseenthatthiscompany
occupiesthesignificantimportanceinthenationaldevelopmentofSouthKoreaanditwillinflict
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